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Abstract

Online businesses have become a significant part of the global
economy, offering countless opportunities for individuals and
entrepreneurs. However, online business can be challenging,
especially when considering ethical and religious perspectives.
This research aims to provide a simplified overview of online
business, its types, challenges and how to align it with Islamic
principles. The online business is constantly evolving, shaped by
technological advancements, Artificial Intelligence and changing
consumer behaviours. Islam great emphasis on ethical conduct in

1


mailto:sabas1211@gmail.com
mailto:Shahzada.imran@ue.edu.pk
http://www.irjicc.com/

Jﬁfaki:t}?nﬂ}l’?’dﬂf')d/’:&WCU’JJ?/'.JUU"
business. This study highlighted the Islamic teachings related to
online earning. This descriptive qualitative and quantitative
research methodology utilizes textual analysis of Islamic
Economics relevant Quranic verses and Prophetic Ahadiths.
This study explores Islamic teachings on preventing economic
crises in online businesses. The contemporary situation analysis
focuses on different methods of online businesses. Online
businesses present both opportunities and challenges. By
aligning online business practices with Islamic principles, it's
possible to create a sustainable and ethical business model. This
requires careful consideration of halal and haram, justice,
trustworthiness and social responsibility. By embracing these
principles, online businesses can contribute to the economic and
social well-being of society while adhering to Islamic values. This
research will contribute to a better understanding of the
complexities of online business in the contemporary world,
particularly from an Islamic perspective.

Key Words: Online business, Technology, Artificial
Intelligence, Islamic economics, e-commerce, halal, haram,
ethics, business ethics.
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